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No. | Studies Code J Marks
L|T|P|ESE|CT|TA
1 | Mgmt. |576211(76) gsasn(aﬁ:x)e”t Information System & | 5| 1 1 | g0 | 10| 10| 100 4
2 | Mgmt. |576212(76)|Research Methodology (New) 3 0| 8 |10 10 100 4
3 | Mgmt. |576213(76)|Marketing Management (New) 3 0| 8 |10 10 100 4
4 | Mgmt. |576214(76) fﬁ;’;r)‘ced Financial Management 3/1/0/|8 |10]10]| 100 4
Human Resource Management
5 | Mgmt. |576215(76) (New) 3/1/0/|80 |10| 10| 100 4
6 | Mgmt. |576216(76) PMr;)::;:r‘;Zi ?h':’ee\;/a)t'on 3/1/0/|80|10]10]| 100 4
7 | Mgmt. |576217(76)|Materials Management (New) 3/0|0| 80 |10]| 10 100 3
8 | Mgmt. |576218(76) (E,\rl‘g;;’ reneurship Development 3/1/0/|80|10]10]| 100 4
9 | Mgmt. |576221(76)|Research Report & Viva 0O0(0[|3|60]| 0|20 80 2
10 | Mgmt. |576222(76)|Research Analysis Lab 1/0|3/60| 0|20 80 3
11 | Mgmt. |576223(76) gg\r:;?gpi:’;‘;?o“s”ess BasedValue | | 5151 o | 0|40 40 1
Total 25| 7 | 8760|800 |160| 1000 37

L — Lecture, T- Tutorial; ESE — End Semester Examination, CT — Class, Test, TA — Teacher’s Assessment




CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

MBA SEM II 576211(76): MANAGEMENT INFORMATION SYSTEMS & DSS (New)
CREDITS: 4 LECTURE SCHEME: (L-3; T-1; P-0) Min. No. of CTs: 2
OBJECTIVES

The objective of this course is to develop the basic understanding of the management information systems and decision
support systems used in organizations.

COURSE CONTENTS

= Introduction to Information Technology (IT), Advantages /Disadvantages of IT, Difference from
Computer science (CS), Brief introduction to Database management systems (DBMS) and various data

UNITI models (Relational, Hierarchical, Network). Concept of 2-Ties and 3- Tier architecture, System analysis
and design (software development life cycle).

UNIT Il Management Information systems (MIS), classification of MIS, need of MIS, Transaction processing
system (TPS), office automation system (OAS), Executive support system (ESS).

UNIT Il Decision support system (DSS), Expert system (ES), Functional applications of TPS, OAS, MIS, DSS, ESS

and ES in the organization.

= Designing MIS with software solutions (Case study for a Banking enterprise), characteristics and

UNIT IV functions of MIS and DSS, component of MIS and DSS, capability of DSS, classification of DSS; Simon’s
Model for decision making.

How Business use Information Systems; Strategic Information Systems for Competitive Advantage;

UNITV . . . . .
Achieving Operational Excellence and Customer Intimacy; Contemporary Issues in Information Systems.

The examination paper will include question from each unit. The list of cases / specific references including recent articles
will be announced and discussed in the class.

TEXT BOOKS
e Turban, Mclean, Wetherbe; Information Technology for Management, Transforming Organizations in the Digital

Economy, Wiley Singapore Edition, 4™ Edition (2004)

e Gordon, B.Davis and Margrethe H.Olson; Management Information Systems: Conceptual Foundations, Structure
and Development, McGraw-Hill, New York, 1985.

e Mohapatra, Cases in Management Information Systems, ISBN: 978-81-203-3614-8, PHI

REFERENCE BOOKS
e Laudon & Laudon, Management information Systems, Pearson Education, 10" Edition (2007)
e (' Brien, James, Management Information Systems: Managing Information Technology in the Internet worked
Enterprise, Tata McGraw Hill, 5" Edition (2002).

SUGGESTED READINGS

e laudon, Kenneth C, & Jane P.Laudon, Management Information System : Organisation and Technology, PHI
Publication

e Narayan B. Management Information System , APH , New Delhi 1998

e Senn, James A., Analysis and Design of Information Systems , McGraw Hill Publication

e Applegate Lynda M., et. al., Corporate Information Systems Management: Text and Cases, McGraw Hill, New
York, 1999.

e Malcolm Pettu, Introducing Information System Management, Baldwell Publications, London, 1990.

e Mensching James R., & Dennis A. Adams, Managing an Information System, Prentice Hall, New Jersey, 1990.
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MBA SEM II

CREDITS: 4

OBJECTIVES

CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

576212(76): RESEARCH METHODOLOGY (New)
LECTURE SCHEME: (L-3; T-1; P-0)  Min. No. of CTs: 2

The objective of this course is to equip the students with the basic understanding of the research methodology and to

provide an insight into the application of modern analytical tools and techniques for the purpose of managerial decision

making.
COURSE CONTENTS
Introduction: Concept, Types of Research, Characteristics of Good Research; Research Process; Problem
UNIT | L . . o
Identification, Formulation of Business Research Objectives.
= Research Designs: Exploratory, Descriptive and Causal Research Designs.
UNITII | = Methods of Data Collection: Secondary data and Qualitative research; Survey and Observation methods;
Motivation Research and Projective Techniques.
= Sampling Design: Fundamentals of Sampling Design, Non-probability and Probability Sampling, Sample
Size Determination, Reliability and Validity.
Questionnaire Design: Techniques and Precautions; Measurement and Scaling Techniques: Types of
UNIT 1l . .
Data; Rating Scale and Ranking Scales.
= Data Collection and Preparation: Primary and Secondary Sources of data; Data Tabulation, Editing and
Coding.
= Summarizing the Data: Mean, Median, Mode and Standard Deviation
UNITIV | = Data Analysis Techniques: Univariate and Bivariate Analysis (Chi Square, ANOVA, Sign test); Multivariate
Analysis (Discriminant Analysis, Cluster Analysis, Factor Analysis, Multiple Linear Regression).
= Interpretation and Report Writing: Data Interpretation, Techniques of Interpretation, Steps in Writing
UNITV Report, Generic layout of a Research Report
= Application of Research in the Functional Areas of Management: Marketing, Production, HR and Finance.

The examination paper will include question from each unit. The list of cases / specific references including recent articles
will be announced and discussed in the class.

TEXT BOOKS

e C.R.Kothari: Research Methodology, New Age International Publishers

e Cooper and Schindler: Business Research Methods, TMH

REFERENCE BOOKS
e Gupta S. P. and Gupta, M. P., Business Statistics, Sultan Chand and Sons, New Delhi, 1997.

e Sancheti S. C. and Kapoor, V. K, Statistics - Theory Methods and Applications, Sultan Chand and sons, New Delhi.

e Zeikmukund, Business Research Methods, Drden Press.

e Rajendra Nargundkar : Marketing Research

e Naresh Kumar Malhotra: Marketing Research



MBA SEM II
CREDITS: 4

OBJECTIVES

CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

576213(76): MARKETING MANAGEMENT (New)
LECTURE SCHEME: (L-3; T-1; P-0)  Min. No. of CTs: 2

The objective of this course is to develop an understanding of the underlying concepts, strategies and issues involved in

the marketing of products and services.

COURSE CONTENTS

UNIT |

UNIT Il

UNIT 1l

UNIT IV

UNITV

Introduction to Marketing: Meaning, nature and scope of marketing; Marketing philosophies; Marketing
management process; Concept of marketing mix.

Market Analysis Research: Understanding marketing environment; Consumer and Industrial buyer
behavior; Market measurement; Market segmentation, selection and positioning.

Product Planning and Pricing: Product concept; Types of products; Major product decisions; Brand
management; Product life cycle, New product development process; Pricing decisions; Determinants of
price; Pricing process, policies and strategies.

Promotion and Distribution decisions: Communication process; Promotion tools: Advertising, personal
selling, publicity and sales promotion; Distribution channel decisions: Types and functions of
intermediaries, Selection and management of intermediaries; Logistics decisions: Introduction to
Inventory management, warehousing, transportation and insurance.

Marketing Organization and Control; Emerging trends and issues in marketing: Consumerism, Social
marketing; Direct and online marketing; Green Marketing, Service Marketing and brand management.
Building customer satisfaction, value and retention.

The examination paper will include question from each unit. The list of cases / specific references including recent articles
will be announced and discussed in the class.

TEXT BOOKS

e Philip Kotler, Kevin Lane Keller, Abraham Koshy, Mithileswar Jha; “Marketing Management — A South Asian
Perspective”, Pearson Education India Limited, New Delhi, 13" Ed., 20009.
e Ramaswamy, V.K. & Namakumari; “Marketing Management: Indian Context”, McMillan, 1995, 2nd Ed.

REFERENCE BOOKS

Rajan Saxena; “Marketing Management”, Tata McGraw Hill, 3rd Ed., 2006.

S.N. Sontaki; “Marketing Management,” Kalyani Publication.

Berman, “Marketing in 21st Century, 8th Edition, Wiley Publication

Dan Lacobucci, Dr.Avinash Kapoor; “MM-4LTR series” Cengage Learning, India Edition

REFERENCE JOURNALS
e Journal of Marketing, Vikalpa, IIMB Management Review, Decision, Harvard Business Review, MIT Sloan

Management Review, Journal of Marketing, Journal of Marketing Research



CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

MBA SEM II 576214(76): ADVANCED FINANCIAL MANAGEMENT (New)
CREDITS: 4 LECTURE SCHEME: (L-3; T-1; P-0) Min. No. of CTs: 2
OBJECTIVES

The objective of this course is to acquaint the students with the broad framework of financial decision making in a
business unit.

COURSE CONTENTS

Financial Management: Nature and objectives, profit maximization v/s wealth maximization, finance

UNITI functions, time value of money (discounting and compounding techniques).
UNIT Il = Cost of different sources of raising capital, weighted average cost of capital.
= Types of dividend policy, dividend theories dividend practices in India.
= Capital Structure: Factors determining capital structure, approaches and theories
UNIT 1l . . . . .
= Operating and Financial leverages: Impact, trading on equity
UNIT IV = Budget: Concept and Types, Budgetary Control, Capital budgeting, Zero based budgeting.
= Ratio analysis: Liquidity, profitability and solvency. Analysis of Fund flow and cash flow statement.
UNITV = Management of working capital: Concept of working capital, need and factors influencing, estimation of

working capital, inventory and receivables management, management of cash.

The examination paper will include question from each unit. The list of cases / specific references including recent articles
will be announced and discussed in the class.

TEXT BOOKS
e V.K. Bhalla, Financial Management and Policy. 2" Edition, New Delhi, Anmol, 1998

SUGGESTED READINGS
e Hampton, john . Financial Decision Making. Englewood Cliffs, New Jersey, Prentice Hall Inc.
e Van Horne, James C. Financial Management and Policy , New Delhi, Prentice Hall of India.
e Winger, Bornard and Mohan, Nancy, Principles of Financial Management, New York, Macmillan Publishing
Company.
I.M. Pandey, Financial Management Vikas Pub. House, New Delhi.
P. Chandra, Financial Management, TMH, New Delhi .
S.C. Kuchhal, Financial Management, Chaityna Publishing House, Aligarh.
R.M. Srivastava, Financial Decision Making, Himaylaya Publishing House, Mumbai.



CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

MBA SEM II 576215(76): HUMAN RESOURCE MANAGEMENT (New)
CREDITS: 4 LECTURE SCHEME: (L-3; T-1; P-0) Min. No. of CTs: 2
OBJECTIVES

The objective of this course is to acquaint students to the various facets of managing people and to create an
understanding of the various policies and practices of human resource management

COURSE CONTENTS

= Concepts and Perspectives on Human Resource Management; Evolution and Philosophy of Human
Resource Management; challenges in changing environment.

Human Resource Policy; Human Resource Planning

Job Analysis: Methods, Job description, Job specification, etc.

Human Resources Recruitment and Selection, Placement, and Socialization (Induction and Orientation)
Manpower Training and Development, Performance Appraisal and Potential Evaluation; Compensation
Management and Job Evaluation

Quality of work life; Work life balance; Work Stress & Counseling; Mentoring; Employee Welfare;
UNIT IV Employee Empowerment; Employee Engagement

Ethics, Justice and Fair Treatment in HR Management;

Strategic Human Resource Management; HR Audit; HR Balanced Scorecard;

= New Approaches in HRM

UNIT |

=
UNITII o
=
=

UNIT 1l

U

43

UNITV

The examination paper will include question from each unit. The list of cases / specific references including recent articles
will be announced and discussed in the class.

TEXT BOOKS
e Dessler Gary; Human Resource Management, Pearson Education, 13th Edition, 2008

REFERENCE BOOKS
e Aswathppa, Human Resource Management: Text and Cases, 2008
e Gomez-Mejia, L.R. Balkin, D.B., & Cardy, R. L. Managing Human Resource Management 5th edition. Pearson
Edu. 2005.

SUGGESTED READINGS
e Fisher, Schoenfeldt and Shaw; Human Resource Management, 4th Edition, Houghton Mifflin, Boston, 1999.
e Leap, Terry L., and Micheal D. Crino; Personnel/ Human Resource Management, MacMillan, New York, 1990.
e Teboul, James; Managing Quality Dynamics, Prentice Hall, New Jersey, 1991.

De Cenzo, D. A. and Robbins, S. P., Human Resource Management, 5th ed., John Wiley, 1994.

Monappa, A. and Saiyadain, M., Personnel Management, Tata McGraw-Hill, New Delhi,1966.

e Sinha, D. P. Aligning Human Resource Systems, Tata McGraw-Hill, New Delhi,1996.



CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

MBA SEM II 576216(76): PRODUCTION & OPERATIONS MANAGEMENT (New)
CREDITS: 4 LECTURE SCHEME: (L-3; T-1; P-0) Min. No. of CTs: 2
OBJECTIVES

The objective of this course is to acquaint students with decision making in: Planning, scheduling and control of
production and operation functions in manufacturing and services; productivity improvement in operations through
layout engineering and quality management etc.; effective and efficient flow, replenishment and control of materials
with reference to both manufacturing and services organizations.

COURSE CONTENTS
= Introduction to production management: Production management, objectives functions, meaning,
UNITI nature and significant scope. Relationship of production with other functions areas. Types of production

intermittent, production, continuous production, and job shop products.

Facility design & Location: Considerations for plant Location, Economic analysis, planning the building,

layout objectives, fundamental consideration in layout, Types of Layout.
= Capacity Planning: Introduction, measurement of capacity, planning Estimate future Capacity needs,
UNIT 1l factor influencing effective capacity, over and under capacity, TQM, Basics of ERP.
Just in Time: Introduction, 7 wastes, Basic elements and benefit of JIT.
Work-study: Work Measurement: Time study, established of standard time, Rating of employees,
allowances, work sampling, synthetic Data, Predetermined motion Time Analysis.
Work Simplification: Method study —objective scope, steps, selection of job for method
Study Recording techniques, micro motion study.
Industrial safety & safety management: Reasons for accident & its prevention, Managements
UNITV responsibility for safety, organization & safety equipments.

= Maintenance management: Need, objectives, function & types of Maintenance.

UNIT Il

48

UNIT IV

443

The examination paper will include question from each unit. The list of cases / specific references including recent articles
will be announced and discussed in the class.

TEXT BOOKS
e Stevenson W.J., Operations Management , Tata McGraw-Hill , gt edition, 2009

REFERENCE BOOKS
e Chase, Jacobs & Aquilano, Operations Management for Competitive Advantage, TMH, 11" edition

e Heizer & Render, Operations Management, Pearson, gt edition, 2007

o Krajewski & Ritzman, Operations Management, Pearson, 7™ edition, 2006
e Gaither & Frazier, Operations Management, Thomson, gt edition, 2006

e Slack & Lewis, Operations Strategy, Pearson, 2e, 2009

e West & Ford, Strategic Marketing, OUP, Indian ed., 2007

SUGGESTED READINGS
e Adam, E E & Ebert, RJ. Production & Operation Management, New Delhi, PHI.
e Amrine Harold T. etc. Manufacturing Organization and management. Englewood Cliffs, New Jersey, PHI Inc.
e Buffa, E.S. Modern Production Management, John Wiley ( New York.)
e Dobler, Donald. W & Lee Lamar Purchasing & Materials Management, New York, McGraw Hill.
e Mayor R, Production and Operation management,



e Telsong, Industrial & Production Management,
e Shah M, Integrated Materials Management



CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

MBA SEM II 576217(76): MATERIALS MANAGEMENT (New)
CREDITS: 4 LECTURE SCHEME: (L-3; T-0; P-0) Min. No. of CTs: 2
OBJECTIVES

The course intends to equip students with updated knowledge of modern materials management concepts and aims to
develop their functional expertise in the store and purchase management discipline.

COURSE CONTENTS
UNITI Integrated materials functions: Integrated materials management, Organizational control, Materials
planning & budgeting, Codification & standardization, Source selection.
= Introduction to purchasing systems: Creative purchasing, Purchase systems, Price forecasting, Buying
UNIT Il seasonal, commodities, Purchasing under uncertainty, capital equipment purchase, International

purchasing, Imports substitution-prospects and retrospect, Public buying, Legal aspects in buying,
Insurance buying, Buyer-seller relationship and ethics.
= Stores and warehousing: Stores management, Systems and procedures, Incoming material control,
UNIT 11l Stores accounting & stock verification, Obsolete, surplus and scrap management , Value analysis,
Material handling, Transportation and traffic management.
UNITIV | = Value stream mapping.
UNITV = Inventory management: Inventory overview, JIT.

The examination paper will include question from each unit. The list of cases / specific references including recent articles
will be announced and discussed in the class.

TEXT BOOKS
e Gopalakrishnan P. & M. Sundaresan, “Materials Management: An Integrated Approach”, PHI, 1977.
e Chitale & Gupta, Materials Management: Text and Cases, 2nd ed., ISBN: 978-81-203-4285-9, PHI.

REFERENCE BOOKS

H. Kaushal (2003), “Case study solutions: Materials Management”, Macmillan India Limited.

e Tony Arnold. J. R., “Introduction to Materials Management”, Pearson Education, 4th Edition, 2003.

e Ballou R. H., “Business logistics/Supply Chain Management: Planning, Organizing, and Controlling the Supply
Chain”, Pearson Education, 5th Edition, 2004.

e Menon K. S.,"Purchasing and Inventory Control ", Wheeler Publishing, 3rd Edition 1993

e Datta A. K., "Materials Management Procedures, Text & Cases ", PHI, Revised Edition.



CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

MBA SEM II 576218(76): ENTREPRENEURSHIP DEVELOPMENT (New)
CREDITS: 4 LECTURE SCHEME: (L-3; T-1; P-0) Min. No. of CTs: 2
OBJECTIVES

The course intends to equip knowledge about the process of becoming an entrepreneur and prepare students for
becoming an entrepreneur.

COURSE CONTENTS

= The Entrepreneurial Development Perspective: Concept of Entrepreneurship and Development,
Conceptual models of entrepreneurship; Entrepreneur v/s Intrapreneurs, Entrepreneur v/s
UNIT I Entrepreneurship, Entrepreneurial leaders — Managers — Entrepreneur v/s Manager: Role of
Entrepreneur in Indian economy and developing economies with reference to Self-employment
Development, Entrepreneurial Culture.
= Entrepreneurial characteristics — Attributes and Characteristics of successful Entrepreneur, attitudes —
UNITII motivation . Small business and corporate entrepreneurship —culture and competence- Building
entrepreneurial organization. Entrepreneurial team — matching human resources needs and skills.
= ldentifying business opportunities and planning for business service & production. Business promotion —
process — stages — facilities and incentives; Creating Entrepreneurial Venture, Business Planning Process,

UNIT I Environmental Analysis — Search and Scanning; Identifying Problems Opportunities; Defining Business
Idea- Product, Location & ownership; Stages in starting the new venture.

= Project Management a) Meaning, Objectives and How to choose a project b) Technical, Financial,

UNIT IV Marketing, Personnel Feasibility c) Estimating and Financing Funds requirement, Significance and

determinants of Working Capital, Venture Capital Funding, Schemes offered by various commercial
banks and financial institutions.

= Role of Central Govt. and State Govt. in Promoting Entrepreneurship, Introduction to various incentives,
subsidies and grants, Promotion of Export oriented units, Fiscal and Tax concessions Role of Govt. other

UNITV Institutions in the Entrepreneurship Development — District Industries (DIC) and its functioning.

= Problems of Entrepreneurs- Marketing, Finance, Human Resource, Production, Research and External
Problems, beginning and growth as a entrepreneur, Lessons from Successful Entrepreneurs.

The examination paper will include question from each unit. The list of cases / specific references including recent articles
will be announced and discussed in the class.

TEXT BOOKS
e Poornima M. Charantimath, “Entrepreneurship Development and Small Business Enterprise”, Pearson Education.
e Bukowitz, Wendi R., and Ruth Williams, “The Knowledge Management Fieldbook”, Prentice-Hall, New York. 1999.
e Zimmerer and Searbourough, Essentials of entrepreneurship and small business management”, Pearson
Education.

REFERENCE BOOKS
e Marc Dollinger, “Entrepreneurship”, Pearson Education.
e Morey, D., Mark Maybury, and Bhavani Thuraisingham (eds.), “Knowledge Management: Classic and
Contemporary Works”, Universities Press, Hyderabad.
e S. Anil Kumar, S.C. Poornima, Abraham, Jayashree.Entrepreneurship Development, New Age International
Publishers.
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CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

MBA SEM II 576221(76): RESEARCH REPORT AND VIVA
CREDITS: 2 LECTURE SCHEME: (L-0; T-0; P-3)
OBJECTIVES

Students have to select empirical topics for their research projects in consultations with the faculty members in their
Institute. The projects will be conducted in groups of two (minimum) and three (maximum). Students are required to
submit a report on their empirical topics. Students’ projects will be examined through a presentation or viva voce by an
external examiner and an internal examiner.

MBA SEM II 576222(76): RESEARCH ANALYSIS LAB
CREDITS: 3 LECTURE SCHEME: (L-1; T-0; P-3)
OBJECTIVES

This lab aims to build students capability for using software used in Business. This may include SPSS, TORA-Optimization
Software, SAS, MiniTab etc. Other software as prescribed by the institute may also be learnt in this Lab. Students are
required to submit a report of various software they learnt during this lab which will be examined through a viva voce
conducted by an external examiner and an internal examiner.
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CHHATTISGARH SWAMI VIVEKANAND TECHNICAL UNIVERSITY, BHILAI

MBA SEM II 576223(76): HUMAN CONSCIOUSNESS BASED VALUE DEVELOPMENT
CREDITS: 1 LECTURE SCHEME: (L-0; T-0; P-2)
OBJECTIVES

The various happenings in the business world demand attention to develop and instill a value system among students.
This course is designed to impart student with an understanding of basic human values so that they can understand
their responsibility towards themselves and the society at large.

COURSE CONTENTS

Study of Basic Human Objectives: Everlasting Solution, Prosperity, trust in self and other and coexistence for
balance in nature. Need and importance of aforesaid basic human objectives and how to achieve these.

Concept and Understanding of human happiness: Meaning and Concept of “happiness”, incessant happiness,
its relationship with guarantee of physical needs, comforts, physical and sensory pleasures with its transient
nature, misery, The only method to minimize incessant happiness: gaining right understanding about oneself,
one's body, one's relationship with other human beings, Nature and total existence.

Proper Understanding about the order in Nature and co-existence at various levels, such as, | and my body,
family, society, Nature and existence.

’

Understanding the Self: Understanding human reality ‘I’ and my body, present understanding of the self,
physical needs, relation with others and with Nature, gaining proper understanding of the self, discrimination
between 'l' and my 'body', characteristics and the needs of 'l', of my 'body' and 'body' & 'I'.

Synergatic Order and Coexistence among Human in nature and in Existence: Conceptual understanding of
natural relations and consequent values, of family and relation therein, of society and role of manager therein,
overall excellence'. Inanimate and consciousness aspects of Nature, Four distinct synergetic orders in Nature -
Padartha Awastha, Prana Awastha, Jiva Awastha, and Gyana Awastha; complementary supplementary
evolutionary connection amongst above orders.

Path for Sustainability: Evolution of understanding work and behavior

TEXT BOOKS

An Introduction to Jeevan Vidya by Shri A. Nagaraj
Human Consciousness and life by Dr P B Deshmukh & Deepak Kaushik
Jeevan Vidya Camp: Notes
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